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Figure 3. Fagade of I’Innovation. Source: Miellet, 2001, p. 168
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Figure 5. Escalator in Harrods, 1898. Source: Koolhaas, 2001, p. 341



Figure 6: Interior of The Great Atlantic and Pacific Tea Company, 1930s. Source: Koolhaas, 2001,
p. 341
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Figure 7: Self-service interior of Piggly Wiggly



