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IMPACT OF COVID-19 ON CONSUMER BUYING BEHAVIOUR IN THE TOURISM
INDUSTRY- CASE STUDY OF GREECE

Introduction

The attack and spreading of COVID-19 on the world in the year 2020 has impacted all the sectors
globally. Out of the most impacted sector, travel, tourism, and hospitality are the most badly hit
sectors (Jones et al., 2021). In the present scenario of COVID-19 tourists are hesitant to travel
abroad for vacations. It is important to understand the changed beliefs, peak moments, and habits
of their target tourists and adjust their offerings, customer experiences, and marketing
communications accordingly so that tourists are comfortable
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Findings

Four consumer buying brehaviors including Cultural and social factors, Personal factors,
Psychological factors, and perceived effectiveness of government policies were tested against
COVID 19 impact on the tourism industry in Greece. The study found all four factors to be
significantly impacted by COVID 19. Owing to this the study concluded that COVID 19 has a
significant impact on consumer buying behavior in the tourism industry in Greece. The study further
stated that Cultural and social factors of consumer buying behavior are impacted maximum by
COVID 19 in the tourism industry in Greece.
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