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Introduction

At a November 2023 Climate rally in Amsterdam, Greta 
Thunberg, world-renowned climate activist, shared the stage 
with pro-Palestinian protesters, and in her speech connected 
the struggle for climate justice to the occupation and war in 
Gaza.1 She was abruptly interrupted by a protester who had 
climbed on stage, took her microphone and said “I came here 
for a climate demonstration, not a political view.” The pro-
tester was escorted off stage and booed by the audience, but 
was defended by several users on social media who agreed 
the war in Gaza should not have been mentioned in this cli-
mate protest (RTL Nieuws, 2023). The incident illustrates 
how climate publics are diffuse, contradictory, and diverse, 
and sometimes do not see eye to eye, both in the offline  
and the online world. They might stand for different solu-
tions to the problem of climate change, or have a broader or 
more narrow perspective on the actual issue at hand (Levy & 

Spicer, 2013; Pearce et al., 2019). Given these variations, 
there can be conflict over acceptable norms of behavior in 
climate change publics. The protestor from our example tried 
to enforce a norm on what he thinks the climate change 
movement should be about and was met with resistance. He 
himself had a norm enforced on him on how this disagree-
ment should be vocalized.
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Abstract
Social norms are flexible regulating forces of human behavior. They are shaped by humans, whose actions in turn are shaped 
by their environment, including the online social spaces they venture into. The objective of this research is to create an 
understanding of how the affordances of social media platforms shape social norm dynamics in online publics, particularly 
in climate change publics. For this purpose, we make a comparative analysis of the practices of users on Instagram and 
Twitter that engage with climate change content. We conducted 22 in-depth interviews with a purposively selected sample 
of worldwide Twitter and Instagram users. We investigated how each platform’s specific affordances shape the participants’ 
sense of community and how they participate in social norm enforcement and contestation, also called “callouts.” This 
“affordances-in-practice” perspective brings observations on the differences in how users can actualize the novel affordances 
of “interventionability” and “external visibility” on both platforms. This research provides a deeper insight into the socio-
technical processes underlying the (self-)organization of social movements and provides a pathway to investigating discursive 
practices of online publics on other platforms. The study avoids debating which norms should prevail over others in the online 
climate discussion, but does reflect on the negative impact that certain outcomes of norm enforcement and contestation 
might have on democratic deliberation on climate change. The main findings are that actualizing these affordances on Twitter 
anno 2023 makes climate discourse sensitive to group-loyalties, whereas on Instagram it makes it dependent on norm leaders 
in the form of content creators.
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This research zooms in on how such norm enforcements 
in climate change publics are done on social media, more 
specifically on Instagram and Twitter (now X, but referred 
to as Twitter in this paper because the data collection hap-
pened in 2023). We approach this phenomenon through a 
socio-technical lens, building on the work of scholars in 
Science and Technology Studies (STS). This choice for a 
social-technical approach is motivated by the long-standing 
finding that technological architecture and its affordances in 
the physical and digital world can influence people and their 
behavior, and vice versa (Bijker et al., 1989; boyd, 2010; 
Lievrouw & Livingstone, 2006). While this lens has been 
applied plentiful to study how the use of technology is mutu-
ally shaping use patterns and practices, it has much less so 
been applied to study the dynamics of social norms, as our 
literature study will show. To understand what we mean by 
this focus, we can go back to the incident in this introduc-
tion. The voice of the protester who reprimanded Thunberg 
would likely not have been heard by all participants had he 
stayed in the audience. When he got on stage and took over 
the microphone, his voice was amplified, affording visibil-
ity to his intervention or “callout.” He actualized the affor-
dances of the physical space to try to enforce on someone 
else a norm of what he thought should be acceptable behav-
ior in the climate change movement. As this paper seeks to 
demonstrate, affordances shape these social norm mecha-
nisms on social media as well.

More concretely, the objective of this research is to create 
an understanding of how users on Instagram and Twitter actu-
alize the respective platform’s affordances to shape norms in 
climate change publics. In the theoretical exploration, we 
expand on the existing research upon which we build our 
understanding of how social norm enforcements in publics 
are influenced by platform technologies. We then make an 
overview of the social norm affordances of Instagram and 
Twitter, highlighting two relevant affordances for social norm 
processes as described by Van Raemdonck and Pierson 
(2022); interventionability and external visibility. We finally 
analyze the practices of users on Instagram and Twitter in cli-
mate change publics, based on interviews of a purposefully 
selected sample of 22 Instagram and Twitter users, done 
between April 2023 and December 2023. We analyze how 
these users actualize the affordances of these two platforms in 
regards to normative behavior, thereby getting an affordances-
in-practice perspective (Costa, 2018). With these results, we 
make a comparative analysis of the two platforms, and how 
platform affordances of Instagram and Twitter potentially 
shape normative processes differently.

This research provides a deeper insight into the role plat-
form technologies play in the development of norms of 
acceptable behavior of social movements on social media. 
The premise of the research is however that there is no such 
thing as a “good norm,” and that norm enforcement is not 
intrinsically good or bad. As Rawls said (cited by Brock 
(2012)], “display of moral behavior by members of one 

group may well look like deviant behavior to members of the 
other.” We thus refrain from norm absolutism. We do on the 
contrary provide some reflections on the consequences of 
certain normative behavioral outcomes that are generally 
perceived as unfavorable for democratic deliberation on cli-
mate change, such as the spiral of silence (Noelle-Neumann, 
1974) where users are too afraid to speak out against certain 
norms and affective polarization (Esau et al., 2024; Sunstein, 
2009), where interactions between groups become more hos-
tile and the “other side” is seen as untrustworthy. We con-
clude by reflecting on how these differences impact climate 
change discourses.

Affordances, Normative Processes,  
and Publics

This research attempts to look at the role affordances play in 
shaping social norm dynamics in climate change publics. To 
answer these questions, we must first dive into the concept of 
affordances and find the answer to questions such as which 
norms are we talking about, how are norms developed, and 
what are ‘climate change publics’?

Social Norm Affordances: Shaping Users  
Who Shape Norms

Affordances are a relational concept that describes the ability 
technological artifacts afford to their environment (boyd, 
2010; Bucher & Helmond, 2018; Davis, 2020; J. J.Gibson, 
1979; Treem & Leonardi, 2013). Although architecture can 
be a regulating force, affordances do not cause behavior or 
determine outcomes, they merely provide opportunities, con-
strain, and guide behavior. The concept of affordances helps 
to develop a middle ground between technological determin-
ism and social constructivism. Through affordances, archi-
tecture has the power to shape interactions and communities. 
There is also agency for social media users in the face of 
such digital architectures through “actualizing” affordances. 
We know that social media users actively appropriate and 
adapt digital technologies to better reflect their own goals 
and lives (Bucher & Helmond, 2018). Costa (2018) intro-
duced the concept of “affordances-in-practice,” to make sure 
our understanding of affordances is based on how users actu-
alize them in their unique context.

When it comes to the literature about the interaction of 
digital affordances and social norms, little has been written 
about the actual opportunities or constraints architecture 
offers to users to shape social norms themselves in their 
digital environment. Much more foundational research has 
focused on the norms that are contained in the architecture 
itself (Bijker et al., 1989; Lessig, 2006; Masullo et al., 
2022; Nissenbaum, 1998; Norman, 1988). This is a logical 
line of thinking, since designers encode values and norms 
in the infrastructure they create, consciously or uncon-
sciously, as a result of the social context in which they are 
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embedded. Platform users also protest this top-down shap-
ing, as Reynolds and Hallinan (2024) recently demonstrated 
how users hold platforms like Youtube accountable for the 
norms they set through their architectures. What these per-
spectives sometimes overlook is the agency of platform 
users to create social norms themselves. People do not sim-
ply endure social norms encoded in the architecture, they 
actively co-construct norms that shape other users, they 
enforce them and transform them through contestation. 
This actor-centric perspective is also lined out in Kennedy 
et al. (2016) who described how social practice can entrench 
particular norms on social media, but did not center the 
actualization of affordances in these social practices. We 
posit that affordances can have a second-order social norm 
effect, by shaping the agency of the users who shape the 
norms of other users.

There are a few notable exceptions to the lack of research 
on the actualization of affordances for social norm shaping 
such as studies done on Reddit. This platform has salient 
social norm signaling and enforcement mechanisms done 
by dedicated volunteer moderators (Seering, 2020). The 
shaping of volunteer moderator’s actions by the platforms  
architectures have been studied among others by Matias 
(2019), Chandrasekharan et al. (2018), and A.Gibson 
(2019), whereas the shaping of in-groups and their toxic 
norms through Reddit’s upvoting mechanism have been 
observed by among others Massanari (2017) and Gaudette 
et al. (2020). Researchers have also explored how platforms 
like Weibo have been experimenting with digital tribunals 
(Yu, 2024; Zhao, 2023), where a select group of users-juries 
can vote on content moderation cases. Similarly research 
has looked at the bipartisan power of Twitter’s former 
“birdwatch,” now “community note” program, which has 
given a select group of users the power to add additional 
information to certain misleading tweets (Allen et al., 
2022). Other platforms like Twitch, Youtube, TikTok live, 
or Bilibili have opened features for a select group of fans to 
moderate livestreams, which researchers like Xiao (2024) 
have explored through the lens of affective labor. These all 
afford a specific set of users power to shape social norms, 
which Jhaver et al. (2023) call the “middle levels” of plat-
form governance. Non-structural digital tribunals have also 
been studied in the form of so called “callouts” or less pro-
ductively “cancel culture” (Clark, 2020), where users “con-
trol the boundaries of what can be said, how and by whom” 
(Farries et al., 2025, p. 5). Nakamura (2015) frames the 
practice of callouts as a form of volunteer labor to educate 
social media users about racism and misogyny. Such call-
outs can be done in numerous ways, and Hallinan et al. 
(2024) show how creators execute this policing through the 
use of copyright callouts. Twitter and Instagram are plat-
forms where such callout practices have been previously 
observed (Childs, 2022; Marwick, 2021), but few have ana-
lyzed how this practice is part of collective social norm pro-
cesses that are shaped by platforms affordances.

There is also a vast body of work that has looked at the 
ways social media in general has afforded collective action 
opportunities to social movements. Especially in STS, tech-
nology and social practices of groups are seen as mutually 
constitutive (Baym, 2010; Lievrouw, 2014; Milan, 2013). 
Also called “collective affordances” (Weichold & Thonhauser, 
2019) or “connective affordances” (Hatfield, 2024), there are 
ways platforms shape users’ efforts for collective action 
(Dolata & Schrape, 2016) like building networks (Ahuja 
et al., 2018) constructing a collective identity (Khazraee & 
Novak, 2018) self-organizing a movement (Vaast et al., 2017) 
and asserting values through rituals of commemoration 
(Hatfield, 2024). Other research has looked at which values 
users associate with engagement features, so-called value 
affordances (Scharlach & Hallinan, 2023). There is however 
a puzzle piece missing to understand collectives on particular 
platforms like Instagram and Twitter and that is how affor-
dances shape social norm processes within such collectives, 
which restrict and shape the actions of those collectives. A 
first attempt has been made with the conceptual framework of 
social norm affordances developed by Van Raemdonck & 
Pierson (2022) who differentiate between a variety of plat-
forms, from which we will draw two insights on affordances 
for this affordances-in-practice study.

Social Norms for Ideological Enforcement

To understand how affordances shape social norm processes, 
we must first develop a basic understanding of social norms 
themselves. A social norm is a non-institutionalized rule that 
temporarily sets the demarcations on what is acceptable 
behavior. There are several kinds of social norms, which we 
can divide in micro and macro norms following the tradition 
in sociology to look at micro-level and macro-level social 
processes. Micro norms regulate interactions and ways of 
communicating, for example, norms around civility (Gagrčin 
& Milzner, 2023), or norms on communicating in an optimis-
tic or pessimistic way about the climate (Russill, 2023), or 
norms around remaining factual during discussions (Felton 
et al., 2024). Macro norms regulate “acceptable” behavior in 
broader societal arrangements, like how to deal with the cli-
mate crisis (Steentjes et al., 2017). This can go from taking a 
train instead of an airplane, to always adopting an intersec-
tionality perspective when talking about climate change 
(Mikulewicz et al., 2023).

Conflict over these macro norms of behavior seems simi-
lar to deliberation over ideology. This is because macro 
norms can be informed by ideology. This can cause some 
confusion as to whether we are speaking of conflict of norms 
or merely conflict of thought. They often run parallel, as nor-
mative enforcement can be a mechanism of ideological dom-
ination, as we know from social control theory (Janowitz, 
1975). To get society to enact the same behavior to accom-
plish ideological goals, norms can be a regulating mecha-
nism. This is not without its pitfalls. As authors like Marwick 
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(2021) also argue when observing morally motivated net-
worked harassment, social norm enforcement can dispropor-
tionately affect minorities when they aim to bolster dominant 
societal ideologies. Norms are however flexible and subject 
to a constant need for consensus, or at least a perception  
of consensus (Cialdini & Goldstein, 2004). This constant 
scrutiny to reach consensus can be fruitful to keep people 
involved in public deliberation such as the one on climate 
change. Scholars like Ettinger and Painter (2023) observed 
the importance of providing a space for individuals to express 
their doubts, opinions, and beliefs to engage more people in 
climate change discourse. However, this constant scrutiny 
can also provide an opening for climate deniers to participate 
in agenda setting by offering up their perspective as a viable 
alternative (Adam et al., 2019).

Norms as a Process: Enforcement, Contestation 
and Transformation Through Small Acts and 
Norm Leadership

While the regulating power of norms themselves is interest-
ing, we are particularly interested in the process by which 
norms are enforced, contested and transformed by social 
media users. Norms emerge from social interactions, and 
their endurance is dependent on at least two aspects: the 
group in which they exist and the means of making them 
known. We know from research in social psychology that a 
sense of belonging to an in-group makes people more 
inclined to behave according to this group. Sharing a social 
identity makes people view themselves as the “in-group,” 
which influences compliance with norms. Group belonging 
therefore determines whether the norm has any power (Bavel 
& Packer, 2021; Tajfel & Turner, 1986). We will come back 
to the boundaries of such “groups” on social media in the 
next part of our theoretical exploration. Second, humans 
become aware of norms by observing the type of interactions 
that are tolerated or opposed (Rimal & Lapinski, 2015). 
Often norms only become visible when someone breaks 
them and a correction ensues. Such corrections are also 
referred to in the communications literature as “callouts” 
(Farries et al., 2025), a confrontation where someone is pub-
licly reprimanded for certain comments, often by vulnerabi-
lised people and groups (Clark, 2020). This means norms are 
at their core a communicative phenomenon (Geber & Hefner, 
2019), and the ways in which they are visibly enforced mat-
ter a great deal for their functioning. We will come back to 
the affordances of Instagram and Twitter that can shape how 
users make norms visible and to whom in the penultimate 
part of this theoretical exploration.

Within a group, norms can be contested by dissent, where 
people refuse to comply with norms, even after corrections. 
If dissenters find companions that are also considered in-
group, it disrupts the perceived consensus over the norm, 
which could lead to the norm transforming or even 

disappearing. The spiral of silence theory (Noelle-Neumann, 
1974) posits that dissidence in a group rarely occurs when 
people think they have a minority viewpoint. This is because 
dissidence can lead to social sanctions, which are often  
“othering,” meaning dissenters would be considered an  
“out-group.” The visibility of dissent plays an essential part 
in the transformation of norms, as it can disrupt the percep-
tion of consensus over a norm and break the spiral of silence. 
If a dissenter finds companions but there is still a strong in-
group enforcing the norm, the group can also fracture into 
camps that have a conflict over such norms. This can lead  
to affective polarization, where group members dislike and 
distrust the out-group, making democratic deliberation diffi-
cult (Sunstein, 2009). Suppressing dissent can thus be done 
to avoid norm transformation, or to avoid polarization.

The last key to understanding social norms is the roles of 
people participating in normative processes. The literature 
on social norms considers both successful norm enforcers 
and dissenters “norm leaders,” as they have the power to 
maintain or transform a norm (Legros & Cislaghi, 2020). On 
social media, such norm leaders are more likely users with a 
visible presence as they can influence the perception of con-
sensus over a norm. Norm leaders can gain such visibility 
from a large following, or from algorithmic amplification, 
the latter being dealt more to moral-emotional content on 
social media platforms (Brady et al., 2020). Norm leaders are 
however not the only actors able to steer social norms. Since 
norms always hinge on a (perception of) consensus, every-
one who considers themselves a member of a group can 
hypothetically play a role through large and small interac-
tions. In audience studies, a variation in online interaction is 
described with the Small Acts of Engagement framework by 
Picone et al. (2019), who make the argument that small acts 
like sharing, commenting and liking are also audience 
engagements with content flows. From our perspective of 
social norms, those actions also provide small normative sig-
nals by supporting the enforcement of norms, or can break 
the spiral of silence by supporting dissent.

The Climate Change Public and Its Group 
Boundaries

We now know social norms are directly linked to the group 
in which they are maintained. But what constitutes an “in-
group” on Instagram and Twitter? Authors like Ito (2008) 
and boyd (2010) previously spoke of “networked publics” to 
denote online publics that are connected by networking tech-
nologies, and several scholars wrote about “groups” on these 
two platforms, for example, “Black Twitter” (Brock, 2012) 
or “Feminist Instagram” (Caldeira, 2024), but what deter-
mines their group membership?

If we look at “groups” from an architectural standpoint, 
we can draw from Papacharissi’s (2009) work, which posits 
that the potential membership to a group can be determined 
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by the “online borders of a network.” Such network borders 
are clear on a platform like Reddit or Whatsapp, which 
Malhotra (2024) calls “bounded social media spaces” or Van 
Raemdonck and Pierson (2022) call “closed many-to-many” 
interactions. They can be “joined” and have a specific 
“space” on the platform. Group borders are however not 
built into the architectures of Instagram and Twitter, apart 
from private group chats. Bruns and Highfield (2015) pro-
posed and Bruns (2023) later reiterated that for such 
unbounded platforms we can look at groups such as our cli-
mate change publics as clusters, which they call “public 
spherules.” These are dynamic intersections of personal pub-
lics, where several online users share the same following and 
followers in the network, combined with issue publics, where 
users are brought together through hashtags or algorithmic 
sorting based on their shared interests. Public spherules give 
us a language to consider groups in the networked publics 
from an architectural standpoint.

These spherules that interact with climate change content 
can have shared social norms, but they are not necessarily 
one big “in-group.” There can always be disagreement over 
social norms in such spherules, which can form in- and out-
groups. We know that exposure to dissenting views can 
increase “partisan sorting,” forcing people to choose a side 
(Bail et al., 2018; Törnberg, 2022). This is because people 
who break a norm, trigger the need for a correction and make 
the social norm visible. This forces others to either uphold 
the consensus or deviate from it and split into new in- and 
out-groups. This means that there might be a second-order 
sociotechnical shaping of groups. The first is the architec-
tural one that could denote borders of interaction, which we 
identify as a public spherule for Instagram and Twitter, and 
the second one is where users actualize affordances to form 
in-groups and out-groups based on norm differences. It is 
thus possible our climate change publics are gathered in one 
large public spherule on Twitter or Instagram, but that there 
exist dynamic in- and out-groups with differing social norms 
within such a public spherule. How affordances contribute to 
shaping this second-order shaping of groups is highly rele-
vant to social norm processes and the subject of this research.

Social Norm Affordances on Twitter and 
Instagram

Before we head to the empirical portion of this paper, we 
give an overview of what we know architecturally about 
Instagram and Twitter, and how they afford agency to users 
for normative processes. There are many architectures on 
both platforms that are relevant for how users contest, 
enforce, or transform social norms. The most obvious ones 
are how users on both platforms can comment or like. We are 
curious how Instagram and Twitter differ in shaping these 
social norm processes. This will give us the language to 
understand the affordance-in-practice perspective from our 
interviews. For the explanations below, we limit ourselves to 

public profiles, as we are interested in behavior in the public 
spherule, which goes beyond the personal public of users’ 
private account.

On Instagram, senders can post public content via Posts 
and via disappearing Stories, whereas on Twitter, senders 
publicly post content only via tweets. The location of the 
interactional spaces, the place where an audience can react to 
a sender’s content, is different for these two platforms. Most 
important for this research is the difference between the inter-
actional space of an Instagram Post and a Twitter Post. On 
Instagram, the reactions remain in the comment section of 
that post, whereas on Twitter, this comment exists elsewhere 
on the platform and can lead a life on its own. This matters for 
social norms because of the interventionability affordance it 
enables, or as Van Raemdonck and Pierson (2022) put it, ‘the 
ability to intervene on other people’s behavior and enforce or 
contest a norm.’ Since the comment remains on the Instagram 
post, the poster can remove a comment and enforce their own 
social norms. On Twitter, that comment tweet belongs to the 
user who made it, and it cannot be moderated away by the 
user to whom it was responded. Interventionability thus 
comes in the form of removing or hiding others’ comments 
for Instagram users. Interventionability for Twitter users only 
comes in the form of commenting, or blocking the user from 
further interacting with them (which Instagram users are also 
able to do). This fixed interactional space also matters for the 
external visibility affordance, or the possibility to “give con-
tent visibility outside of its original context” (Van Raemdonck 
& Pierson, 2022), since every comment on Twitter can be 
reposted through retweets and quote-tweets. This is not the 
case for Instagram, as the comments remain in that interac-
tional space.

The second important architectural difference for this 
research is how reposted content follows a different path on 
Instagram than on Twitter. Only Instagram posts can be 
shared by everyone, and they can only be shared through 
Stories, whereas on Twitter all tweets—even comments as 
we just mentioned—are reposted in the same manner. This 
means that only those who make Instagram Posts can have 
their content seen beyond their followers, whereas on Twitter 
all types of interaction can be reposted, affording Twitter 
users with more external visibility opportunities over other 
people’s content.

It must be noted that external visibility as an affordance is 
closely related to visibility, which has been conceptualized 
many times by other authors such as boyd (2010), Treem and 
Leonardi (2013), and most recently Stegeman et al. (2024) as 
ways the platform offers users to make themselves more or 
less visible. Van Raemdonck and Pierson (2022), however 
argue that external visibility exists as a social norm affor-
dance, where users are able to shape the visibility of other 
users. It affords users the possibility to induce a “context col-
lapse” to other users, which Marwick and boyd (2011) 
describe as an instance where multiple social contexts with 
diverging norms become visible to each other.
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Contextual Determinants

We finally still want to acknowledge that there are definitely 
contextual determinants that influence why there might be 
certain differences in normative processes between Instagram 
and Twitter. Twitter and Instagram have different platform 
cultures and cultural production practices, as described in 
seminal works by Leaver et al. (2020) and Burgess and Baym 
(2020), which affect creator industries differently as Poell 
et al. (2022) describe. Their architectures can attract different 
types of users with different cultural practices. As Leaver 
et al. (2020) write, for example, Instagram’s architectures 
foster a more visual discursive culture, whereas Twitter’s 
microblogging features foster more of a text-based discur-
sive culture (Bruns & Highfield, 2015). We thus note this 
important caveat that different platform populations have 
different cultures which play a big role in normative pro-
cesses. While these cultures are also shaped by the architec-
ture, we are mostly interested in the socio-technical shaping 
of normative processes itself; how norms in such cultures are 
enforced, contested, and transformed.

Methods

We chose Instagram and Twitter as our object of study,2 
even if these two platforms underwent some transformation 
during the course of our research. Twitter, rebranded as “X” 
since July 2023, has long been a very influential platform 
for climate change discourse, but since Elon Musk’s take-
over, there has been a decline in usage (Hern, 2024) and a 
pivot to more algorithmic sorting based on out-of-network 
sources.3 Instagram and Twitter are still useful sites of 
investigation due to its (former and current) intensive cir-
culation of climate change content. They are also large 
unbounded spaces where the aforementioned callout prac-
tices are prevalent and afford users with external visibility 
opportunities beyond mere algorithmic engagement.

To identify the mutual shaping of affordances and norma-
tive processes, we conducted 22 in-depth interviews with a 
purposively selected sample of worldwide Instagram and 
Twitter users who engage with climate change content. We 
opted out of interviewing climate deniers to keep our focus 
on climate publics that agrees that anthropogenic climate 
change is real. In this way, we keep our focus on norm con-
flict, rather than drift into conflict over truth, although, as we 
will mostly see for Twitter, there is some disagreement over 
engaging with these denialist communities that has a social 
norm affordance component.

Interviews were conducted online by the first author 
over Microsoft Teams and in-person between April 2023 
and December 2023 and lasted around 1 hour to 1.5 hours. 
All participants provided written informed consent prior to 
participating, or verbal informed consent that was audio-
recorded prior to participating. We opted for a maximum 

variation of our sample, selecting users with various sizes 
of followers, following the previously mentioned rele-
vance for “norm leadership,” and users that participate in 
different ways in normative processes on the platforms 
(posting, commenting, sharing, and liking), following the 
previously discussed Small Acts of Engagement frame-
work by Picone et al. (2019). We gathered respondents by 
asking our personal and professional networks to spread a 
call for participants who engage with climate change con-
tent on Instagram and Twitter, and then snowballed from 
there. We sampled respondents from different regions 
around the globe and with different perspectives on how to 
tackle anthropogenic climate change to reach theoretical 
saturation. We stopped when additional interviews no lon-
ger yielded new insights relevant to our research objec-
tives of understanding how users actualize affordances to 
shape social norms with in-groups and out-groups. The 
reason we opted for a maximum variation sampling within 
a population that engages with climate change content, 
was to make sure we captured different perspectives on 
social norms, thereby gaining different points of view on 
social norm conflict on these two platforms.

Of the 22 respondents, 10 used both Instagram and 
Twitter, 5 exclusively used Instagram, 7 exclusive used 
Twitter. Our 22 respondents came from 5 different conti-
nents, primarily in Europe, where 11 identified as men, and 
11 as women, with ages ranging from 20 to 72. They held 
different perspectives on how to tackle climate change, such 
as through degrowth (reducing economic growth and con-
sumption), ecomodernism (technology-driven solutions), 
progressive nuclear solutions, climate justice (equitable cli-
mate policies), and climate alarmism (need for urgent, dras-
tic action). They fulfilled diverse roles in regard to climate 
change, ranging from activists for Fridays for Future (youth 
climate movement) and Extinction Rebellion (nonviolent 
civil disobedience), to nongovernmental organization (NGO) 
employees, academics, educators, a meme maker, a Green 
politician, a “trollhunter” (reporting climate misinformation 
and harassment), and a few climate-interested citizens. With 
these variations in mind, we aimed to reach a deeper under-
standing of the shaping role of Instagram and Twitter’s affor-
dances for normative processes in online climate change 
publics. We pseudonymized the respondents in the excerpts 
below, keeping their perspective or role to situate the reader 
who these respondents might possibly consider their “in-
group.” We also added how many followers users have with 
a category, where “Low” are people with very few followers, 
of which most are people they know offline, “Medium” are 
people with more followers they do not know offline 
(between 1,500 and 4,500) and “high” are people with fol-
lowers above 10,000.

The interviews were semistructured, and the majority of 
them4 included an elicitation technique where we used a 
shared drawing board native to Microsoft Teams for online 
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interviews, and paper for the offline interviews. This elicita-
tion method is based on open card-sorting research tech-
niques described by Conrad and Tucker (2019) which 
provide an interactive object-oriented approach to make 
complex ideas and concepts more concrete for participants. 
See Figure 1 for an example of the final result. In Step 1, 
respondents were asked to list all the climate-related groups 
of people they know on the platforms, meaning they have 
interacted with them or these have appeared in their informa-
tion ecosystem (to determine their “climate public spher-
ule”). They wrote these down on small pieces of paper in the 
offline interviews, and in the online interviews, we put them 
on the side of the drawing board. Next, we drew a persona on 
the canvas representing themselves, with a line moving away 
from them, and asked them to position these pieces closer or 
further away from their persona on the canvas. In Step 2, we 
drew a circle around their persona and asked which groups 
they would put inside their circle.

This visualized for users what kind of groups they would 
self-identify with, which helped us identify their in-group. It 
allowed us to prompt users to describe the norms within this 
circle and their own position toward these norms by asking if 
they have ever had their behavior corrected, corrected others, 
or seen a correction happen, and what impact it had—whether 
they or others modified their behavior. We then probed which 
features of the platforms play a role in how they saw this in-
group and which features played a role in becoming aware of 
behavioral corrections. We then asked which features play a 
role in their experience of being on the receiving end of a 
normative correction, and which features influence their own 
contributions in enforcing or contesting norms. This pro-
vided valuable insights which affordances play a role for 
normative processes. Interviews were coded using MaxQDA 
software following a Grounded Theory approach, where we 
did rigorous analysis from the concrete realities of respon-
dent’s replies to a conceptual understanding from these data 
(Charmaz, 2006).

Findings

We structure these findings by going over who respondents 
saw in their public spherule and who they regarded part of 
their in-group with shared norms, how they experience norm 
contestation from and with people they do not regard as part 
of their group (an “out-group”) and how they experience 
norm enforcement and dissent from and with their in-group. 
We thereby find out how users are able to shape the boundar-
ies of their in-group on Instagram and Twitter and how they 
contest, enforce, and transform norms on the platform.

Which Public Spherule and its in-Groups?

One of the first findings from the interviews is how Instagram 
and Twitter users have different notions of the climate change 
spherule that they are part of, which affects how they per-
ceive their “in-group.” In the first step of the elicitation, 
Instagram users would list groups that they mostly agreed 
with or shared the same perspective with, and stated that they 
had little contact with groups that they disagreed with. For 
example, ecomodernists and degrowth activists did not put 
each other on the map on Instagram. From this observation, 
we can infer that there were several climate public spherules 
that had little interaction with each other. From the inter-
views, we can gather that this is due to a combination of per-
sonal choice (they prefer to see accounts with the same 
interests) and architecture (the explore algorithm mostly 
present them with similar content). Thirdly there is a social 
norm affordance element, as the people they follow reshare 
mostly agreeable content from others. A selective actualiza-
tion of external visibility thus does not enlarge the spherule 
to contradictory perspectives. The second step of the elicita-
tion proved to be difficult for Instagram users. Who they put 
in their “circle” hinged less on the content but rather on the 
type of activity they exhibited. The common denominator 
was that the users who are “engaged for the climate” were 

Figure 1. Final screen of elicitation with respondent “Ecomodernist (Medium)” for Twitter.
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considered as their climate change in-group. When we 
probed on which features played a role, often the creation of 
Posts was essential. Their “in-group” perception appeared to 
be influenced by the possibility to actualize the external vis-
ibility of these other users, as they also noted how only Posts 
can be made visible in the public spherule through reposts in 
Stories. This means that content creators are more likely to 
influence norms, and be perceived as norm leaders.

Twitter respondents, on the contrary, listed many groups 
in the first step of the elicitation, among which several they 
disagreed with, even denialists (which were largely missing 
from Instagram’s respondents answers). This was similarly 
due to a combination of personal choice (they use Twitter to 
gather broad perspectives) and architecture (the algorithm 
often shows them tweets of people they do not follow). But 
there was also a social norm affordance element, as the peo-
ple they follow make others visible not just by retweeting 
their tweets, but even by merely interacting with them 
through comments or even likes. This user engagement gives 
the interaction an algorithmic boost and provides it external 
visibility. As a consequence, the climate public spherule on 
twitter is pretty wide, beyond merely agreeable people.

For the second step of the elicitation, Twitter respon-
dents based their in-group mostly on the content they 
agreed with, such as what kind of climate mitigation is 
more important (the macro-norms), but also which tone to 
strike about solutions or how to interact with people they 
oppose (the micro-norms). For example, one Twitter 
respondent noted how they did not like the dismissive tone 
used by Twitter users who also support pro-nuclear solu-
tions, and distinctly othered that group “We would some-
times interject by saying, you know, not all nuclear 
advocates feel this way, or you can be pro nuclear and pro 
renewables (Nuclear progressive, High).” The high expo-
sure to disagreeable content in the spherule (which is 
shaped by users’ external visibility) contributes to “partisan 
sorting,” where the presence of a group with differing 
norms forces users to pick sides. That in-group becomes 
salient through users’ interventionability, as users com-
ments make their side clear. Conversely, this partisan sort-
ing dynamic also consolidates one big in-group in the 
climate public spherule due to the presence of climate 
deniers on Twitter. One respondent explained it saying “I 
don’t care about divisions as long as we are all committed 
to the science of it” (Trollhunter, Low). There thus exist 
several intersections of in-groups and out-groups in the cli-
mate public spherule of Twitter that users negotiate through 
actualising their interventionability.

Contestation With the Out-Group

So we know that Instagram users have little exposure to out-
groups as they are mostly situated in agreeable public spher-
ules. Respondents do not see many ways to contest norms of 

out-groups that they are aware of, apart from commenting 
on other users’ Posts. If they make a Post or story them-
selves disagreeing with an out-group, respondents know 
these are mostly seen by an in-group audience. Some 
respondents are also aware that a post owner has more inter-
ventionability to remove or hide comments, due to the more 
fixed interactional space. This means interventionability is 
asymmetrically afforded to senders over audience, which 
adds another barrier to contest norms with an out-group. 
Instagram respondents also often feel alone in their contes-
tation, as their followers do not see this norm contestation in 
their feed. Instagram respondents who attempted to make 
norm contestations with out-groups employed certain strate-
gies to bring external visibility to this out-group. As one 
respondent explained when enforcing climate awareness 
norms on certain jetsetting celebrities or politicians “We 
tend to comment on their post and then we reshare their 
posts in our stories. And we tell people, either go like the 
comment or go post your own comment on their post.” (EU 
activist, High) In this way, users call out norm leaders in 
different spherules in higher numbers and disrupt the per-
ceived consensus over norms for their audience. Many 
Instagram respondents however chose not to “spend energy” 
on contesting norms of an out-group. Some even report feel-
ing like they are “intruding” in someone else’s personal 
space, making it an infrequent activity.

For Twitter respondents, reaching a disagreeable audience 
happens very easily, with or without interacting with the out-
group due to the previously mentioned external visibility. 
This means users are always potentially contesting some-
one’s norm with their mere online presence, exposing them 
to callouts that can be experienced as what Marwick (2021) 
called “morally motivated networked harassment.” While 
many respondents saw this external visibility as a problem as 
they got harassed often, others saw it as an opportunity. They 
engaged with people they considered an out-group in the 
hopes of also reaching an “imagined audience” (Marwick & 
boyd, 2011) that was not very committed to a “camp,” so 
they could disrupt the consensus and transform their norms. 
Some respondents were very vigilant to respect micro-norms 
of civility to keep the civic space open for dialogue, as one 
respondent explained “The fact that so many people read 
along is kind of a reason for me to be as polite and respectful 
as possible, even if I’m trying to stay true to my cause” (eco-
modernist, Medium). Other respondents felt that respect for 
norms of civility was less important than enforcing their 
macro-norm, some citing the limitations in word limit. These 
priorities of norms can explain why our respondents noted 
that Twitter is a very tough place to interact compared to 
Instagram.

In short, Instagram users are not afforded many possibili-
ties to enforce norms outside of their public spherule and 
strategically actualize external visibility to collectively chal-
lenge out-groups from their personal space, whereas Twitter 
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users will constantly be challenging out-group norms by 
their mere presence on the platform, and will strategically 
respect certain norms to attempt to transform norms with 
users who have not engaged in partisan sorting.

Dissent in the in-Group

As we explained in the beginning of this analysis, Twitter’s 
public spherule has several dynamic in- and out-groups. 
Most respondents expressed a fear of weaponization of visi-
ble disagreements, especially by denialists, as disagreeing 
with people who could be considered “in-group” might be 
leveraged by “out-groups.” As one respondent put it “We 
don’t think it’s going to help the movement to point out our 
differences. I think that will give them tools to say, see right 
there, they’re fighting between themselves, can’t agree on 
what they want to do.” (indigenous activist, Medium). This 
kind of dissent tends to get punished by the in-group with 
social sanctions such as othering. One respondent, a climate 
alarmist, told us he had been othered when he openly dis-
agreed on certain climate projections and statistics. When 
some denialists shared his comments, his motives for the cli-
mate were subsequently questioned by a big science-account, 
and he was accused of being part of the Fossil Fuel lobby. 
This fear of weaponization made most Twitter respondents 
carefully negotiate their corrective interactions when it con-
cerned in-group members. They tried to have them in private 
conversations as much as possible, which indicates a spiral 
of silence.

Visible in-group disagreements were a bit more common 
on Instagram. Norm leaders often used their own space for 
such actions, as it would allow them to reach most of the in-
group. The lower external visibility that hinders out-group 
contestation is in that regard a great asset for in-group 
dynamics. Partly because there is less chance that disagree-
ment gets weaponized by an out-group, and because it is 
easier to communicate with the in-group from the own space. 
Respondents would still more likely send a Direct Message 
out of politeness, whose private character would make it 
more an act of “calling in” rather than the public act of “call-
ing out” (Woods & Ruscher, 2021), but respondents would 
also not hold back to make a correction in their Posts or 
Stories. As one respondent explained “what i would maybe 
do is a story that doesn’t necessarily mentions names, but 
says like, individual change is important but we need to focus 
on systemic change” (Activist Fridays for Future, High). 
When it comes to contestation done by users with less fol-
lowers, Instagram audiences feel hindered by their limited 
interventionability which is less a stumbling block for Twitter 
users. As one respondent who rarely reacts said “I’m just 
going to assume these bigger accounts that I follow are not 
going to see my comment” (climate interested citizen, Low). 
Content creators do claim to pay attention to these small acts 
of normative interventions, although they are more receptive 

when they come in high numbers with many likes, and when 
those users are following them.

Often audience interventions on Instagram were about 
widening a creator’s content frame and sharing their plat-
form for other issues such as the conflict in Gaza. This hap-
pens because an in-group audience can also follow users 
from different spherules that hold different norms. Most con-
tent creators we spoke attempted to transform their previ-
ously held norms to keep up with the norm expectations of 
growing audience that belonged to different public spher-
ules. They however also felt pushback when they trans-
formed norms. As one respondent experienced “some people 
would complain because they only follow my page for envi-
ronmentalism. But I tell them like, I personally care about 
things besides it and it’s still MY account.” (educational 
memes, High). This creates a tension field for users with 
many followers on Instagram. Between transforming norms 
according to their own personal convictions and appealing to 
a larger audience, or keeping the same focus, they feel con-
testation over how they manage “their space” as a norm 
leader in a public spherule. This is reflected in research done 
on the influencer industry where content creators are strate-
gically navigating their audience relationships when per-
forming relational labor (Glatt, 2024). The fixed interactional 
space of Instagram however gives them interventionability 
to silence dissent where they see fit, although respondents 
were hesitant to wield that weapon for fear of larger 
callouts.

In short, Twitter users fear weaponization of disagreement 
in the in-group, whereas Instagram in-groups can enforce 
norms from their own space without fearing much out-group 
weaponization. On Twitter, attempts to transform norms are 
often suppressed to not fracture the in-group, leading to a 
spiral of silence, whereas on Instagram norms are trans-
formed by norm leaders when they chose to appeal to norm 
contestations of followers from other public spherules.

Discussion and Conclusion

This study has sought to provide another perspective on 
online discourse by investigating the shaping role of plat-
form architectures on social norm processes. We find that on 
both platforms, users actualize external visibility and inter-
ventionability differently, which impacts their self-organiza-
tion on those platforms. We analyze how this has an impact 
on climate change discourse on both platforms and beyond.

We find that Instagram users shape their in-groups pri-
marily through external visibility by sharing content of peo-
ple they agree with, whereas on Twitter external visibility is 
afforded through every type of interaction, doing little for 
in-group shaping. This makes Twitter users shape in-groups 
through contestation using their interventionability in the 
form of commenting and quote-tweeting. This finding 
reveals how there is indeed a second-order sociotechnical 
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shaping of groups through social norms and that it is differ-
ent on Instagram and Twitter. As a consequence of this prev-
alent actualization of interventionability on Twitter, 
normative corrections are ubiquitous on Twitter, fostering 
affective polarization. These corrections are often experi-
enced by our climate change respondents as harassment, 
which is also reflected in studies on callout culture on 
Twitter (Kim et al., 2022), where users perceived calling out 
practices and harassment as highly interconnected. Kim 
et al. found that this also has a silencing effect, which 
respondents also reported.

For Instagram, respondents report less harassment and 
many seem to be inhibited themselves to signal norms with 
others and contest certain behaviors. Unequally afforded 
interventionability appears to influences users’ perceptions 
of their ability to reach the “right” imagined audience. This 
indicates a form of learned helplessness, where users may 
come to believe they have no control over a situation and 
therefore do not take any action (Seligman, 1972). This can 
be positive in light of how Twitter users experience many 
norm contestations as harassment, but when it comes to cli-
mate discourse, it can stifle exchanges as well.

On the whole, climate change creators hold most power 
over social norms on Instagram due to the external visibility 
and interventionability affordances of the platform. They 
also feel pressured by their audience to adapt their norms. 
This finding is corroborated by Jurg et al. (2024) who found 
that an infamous Youtuber’s audience also engaged in call-
out practices to make the creator stick to certain norms. They 
called this practice “audience capture,” where influencers are 
influenced by their own audiences. This means for climate 
change discussions on Instagram that creators feel pressure 
to expand their norms and include an ever increasing set of 
topics under the climate change umbrella. This practice both 
avoids polarization within a climate change public that seeks 
connection with broader social justice movements and leads 
to tension between creators and their audiences that might 
prefer to stick to a bounded definition of climate change and 
dissent from a new norm.

Finally, because of Twitter’s extensive external visibility, 
in-group dissent can be seen and weaponized by outsiders to 
divide them into even more groups. Respondents fear this 
weaponization, pushing them into a spiral of silence to not 
correct their in-groups on climate-related matters. This 
dynamic stifles productive climate conversations and hinders 
the formation of new consensus on climate action, which is 
problematic for climate discourse on Twitter. This finding is 
reflected in previous research which Pearce et al. (2019) 
summarized, saying that climate change discourse on Twitter 
is mostly focused on the settled science, and far less on the 
mitigation and adaptation.

From the triple articulation between affordances, norms, 
and platform cultures, we learn that the tension field for 

norm conflict on Instagram is situated on the “own space,” 
particularly that of content creators, and on Twitter on a per-
ceived “public space” where interactions are visible to all. 
We show that this technosocial process affects the discursive 
practices and self-organization of social movements on these 
two platforms, which has repercussions beyond climate 
change discourses. It is imperative that we investigate what 
agency certain platform designs afford to users to shape 
other users’ norms. Platforms are already shaping self-mod-
eration practices on platforms like Instagram and Twitter 
where there are no designated user moderation roles, yet lit-
tle is known of the ways in which their platforms shape 
external visibility and interventionability affordances, and 
how these impact affective polarization, spiral of silence, 
learned helplessness, and power centralization with certain 
users. Hence, these insights can be valuable input for appro-
priate governance, value-driven design, and enhanced criti-
cal digital literacy of social media platforms.

In conclusion, this research provides valuable insights 
into the social norm shaping affordances of platforms like 
Instagram and Twitter. It also has limitations. The focus on 
Instagram and Twitter, the specific sample of climate change 
respondents, and the evolving nature of these platforms 
mean that the findings may not be universally applicable or 
even replicable in the near future. For instance, “likes” 
going private on Twitter (now X) may have changed user 
behavior on feeding the algorithm and increasing external 
visibility now that there is no public scrutiny over what 
exactly they liked. Future research could investigate the 
transformative nature of increasing algorithmic influences 
on external visibility, and explore other platforms such as 
TikTok or Telegram, which are important online places for 
public debate and have unique affordances, to investigate 
how different user demographics interact with different 
affordances. Future research could also investigate the shap-
ing role of external visibility and interventionability affor-
dances on platform cultures more broadly. For instance, 
respondents who used both platforms noted Instagram had a 
far more agreeable and supportive culture but was less inter-
esting to converse than Twitter, with some noting the 
absence of journalists and experts on Instagram. The poten-
tial lower external visibility for Instagram comments might 
contribute to less engagement of such actors, shaping the 
cultures on these platforms.
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Notes

1. Following the Hamas attacks on Israel on 7 October 2023, 
Israel bombed the Gaza strip with 25,000 tons of explosives by 
November 2023 which had a big environmental impact accord-
ing to the Euro-Med monitor https://euromedmonitor.org/en/
article/5908/Israel-hits-Gaza-Strip-with-the-equivalent-of-
two-nuclear-bombs.

2. By the end of 2023, Instagram counted 1.35 billion users world-
wide, Twitter counted 354 million users worldwide (Statista)

3. This means Twitter increasingly shows content from outside 
of the user’s follower network similar to their interests. See 
Twitter’s explanation on how the algorithm works since April 
2023 https://web.archive.org/web/20240424020949/https://
blog.x.com/engineering/en_us/topics/open-source/2023/
twitter-recommendation-algorithm

4. There were time constraints with a few interviewees that did 
not allow us to run though the full elicitation or could not do 
them for both platforms. We instead asked these respondents 
directly who they regarded their in-group and who else they 
see on the platform.

References

Adam, S., Häussler, T., Schmid-Petri, H., & Reber, U. (2019). 
Coalitions and counter-coalitions in online contestation: An 
analysis of the German and British climate change debate. 
New Media & Society, 21(11–12), 2671–2690. https://doi.
org/10.1177/1461444819855966

Ahuja, M., Patel, P., & Suh, A. (2018). The influence of social 
media on collective action in the context of digital activism: 
An affordance approach. In Hawaii International Conference 
on System Sciences (pp. 2203–2212). https://doi.org/10.24251/
HICSS.2018.275

Allen, J., Martel, C., & Rand, D. G. (2022). Birds of a feather don’t 
fact-check each other: Partisanship and the evaluation of news 
in Twitter’s Birdwatch crowdsourced fact-checking program. 
In Proceedings of the 2022 CHI Conference on Human Factors 
in Computing Systems (pp. 1–19). Association for Computing 
Machinery. https://doi.org/10.1145/3491102.3502040

Bail, C. A., Argyle, L. P., Brown, T. W., Bumpus, J. P., Chen, 
H., Hunzaker, M. B. F., Lee, J., Mann, M., Merhout, F., & 
Volfovsky, A. (2018). Exposure to opposing views on social 
media can increase political polarization. Proceedings of the 
National Academy of Sciences, 115(37), 9216–9221. https://
doi.org/10.1073/pnas.1804840115

Bavel, J. V., & Packer, D. J. (2021). The power of us: Harnessing 
our shared identities for personal and collective success. 
Hachette UK.

Baym, N. K. (2010). Personal connections in the digital age. Polity 
Press.

Bijker, W. E., Hughes, T. P., & Pinch, T. (Eds.). (1989). The social 
construction of technological systems: New directions in the 
sociology and history of technology. MIT Press.

boyd, d. (2010). Social network Sites as networked publics: 
Affordances, dynamics, and implications. In Z. Papacharissi 
(Ed.), A networked self: Identity, community, and culture on 
social network sites (pp. 39–58). Routledge, Taylor & Francis 
Group.

Brady, W. J., Crockett, M. J., & Bavel, J. J. V. (2020). The MAD 
model of moral contagion: The role of motivation, atten-
tion, and design in the spread of moralized content online. 
Perspectives on Psychological Science, 15(4), 978–1010. 
https://doi.org/10.1177/1745691620917336

Brock, A. (2012). From the blackhand side: Twitter as a cultural con-
versation. Journal of Broadcasting & Electronic Media, 56(4), 
529–549. https://doi.org/10.1080/08838151.2012.732147

Bruns, A. (2023). From “the” public sphere to a network of publics: 
Towards an empirically founded model of contemporary pub-
lic communication spaces. Communication Theory, 33(2–3), 
70–81. https://doi.org/10.1093/ct/qtad007

Bruns, A., & Highfield, T. (2015). Is Habermas on Twitter? Social 
media and the public sphere. In G. Enli, A. Bruns, A. O. Larsson, 
E. Skogerbo, & C. Christensen (Eds.), The Routledge companion 
to social media and politics (pp. 56–73). Routledge.

Bucher, T., & Helmond, A. (2018). The affordances of social media 
platforms. In J. Burgess, A. Marwick, & T. Poell, The SAGE 
handbook of social media (pp. 233–253). Sage. https://doi.
org/10.4135/9781473984066.n14

Burgess, J., & Baym, N. K. (2020). Twitter: A biography. New 
York University Press.

Caldeira, S. P. (2024). (Re)sharing feminisms: Re-sharing 
Instagram Stories as everyday feminist practices. New 
Media & Society. Advance online publication. https://doi.
org/10.1177/14614448241236707

Chandrasekharan, E., Samory, M., Jhaver, S., Charvat, H., 
Bruckman, A., Lampe, C., Eisenstein, J., & Gilbert, E. (2018). 
The internet’s hidden rules: An empirical study of Reddit norm 
violations at micro, meso, and macro scales. Proceedings of 
the ACM on Human-Computer Interaction, 2(CSCW), 1–25. 
https://doi.org/10.1145/3274301

Charmaz, K. (2006). Constructing grounded theory. Sage.
Childs, K. M. (2022). “The shade of it all”: How Black women 

use Instagram and YouTube to contest colorism in the beauty 
industry. Social Media + Society, 8(2), 20563051221107634. 
https://doi.org/10.1177/20563051221107634

Cialdini, R. B., & Goldstein, N. J. (2004). Social influence: 
Compliance and conformity. Annual Review of Psychology, 
55(1), 591–621. https://doi.org/10.1146/annurev.psych.55.090 
902.142015

Clark, M. D. (2020). DRAG THEM: A brief etymology of so-called 
“cancel culture.” Communication and the Public, 5(3–4),  
88–92. https://doi.org/10.1177/2057047320961562

Conrad, L. Y., & Tucker, V. (2019). Making it tangible: Hybrid card 
sorting within qualitative interviews. Journal of Documenta-
tion, 75(2), Article 2.

Costa, E. (2018). Affordances-in-practice: An ethnographic cri-
tique of social media logic and context collapse. New Media 
& Society, 20(10), 3641–3656. https://doi.org/10.1177/146144 
4818756290

Davis, J. L. (2020). How artifacts afford. The MIT Press.
Dolata, U., & Schrape, J.-F. (2016). Masses, crowds, communi-

ties, movements: Collective action in the internet age. Social 

https://orcid.org/0000-0001-5239-3430
https://orcid.org/0000-0002-0423-3456
https://orcid.org/0000-0002-9077-6229
https://euromedmonitor.org/en/article/5908/Israel-hits-Gaza-Strip-with-the-equivalent-of-two-nuclear-bombs
https://euromedmonitor.org/en/article/5908/Israel-hits-Gaza-Strip-with-the-equivalent-of-two-nuclear-bombs
https://euromedmonitor.org/en/article/5908/Israel-hits-Gaza-Strip-with-the-equivalent-of-two-nuclear-bombs
https://web.archive.org/web/20240424020949/https://blog.x.com/engineering/en_us/topics/open-source/2023/twitter-recommendation-algorithm
https://web.archive.org/web/20240424020949/https://blog.x.com/engineering/en_us/topics/open-source/2023/twitter-recommendation-algorithm
https://web.archive.org/web/20240424020949/https://blog.x.com/engineering/en_us/topics/open-source/2023/twitter-recommendation-algorithm
https://doi.org/10.1177/1461444819855966
https://doi.org/10.1177/1461444819855966
https://doi.org/10.24251/HICSS.2018.275
https://doi.org/10.24251/HICSS.2018.275
https://doi.org/10.1145/3491102.3502040
https://doi.org/10.1073/pnas.1804840115
https://doi.org/10.1073/pnas.1804840115
https://doi.org/10.1177/1745691620917336
https://doi.org/10.1080/08838151.2012.732147
https://doi.org/10.1093/ct/qtad007
https://doi.org/10.4135/9781473984066.n14
https://doi.org/10.4135/9781473984066.n14
https://doi.org/10.1177/14614448241236707
https://doi.org/10.1177/14614448241236707
https://doi.org/10.1145/3274301
https://doi.org/10.1177/20563051221107634
https://doi.org/10.1146/annurev.psych.55.090902.142015
https://doi.org/10.1146/annurev.psych.55.090902.142015
https://doi.org/10.1177/2057047320961562
https://doi.org/10.1177/1461444818756290
https://doi.org/10.1177/1461444818756290


12 Social Media + Society

Movement Studies, 15(1), 1–18. https://doi.org/10.1080/14742
837.2015.1055722

Esau, K., Choucair, T., Vilkins, S., Svegaard, S., Bruns, A., O’Connor 
Farfan, K. S., & Lubicz-Zaorski, C. (2024). Destructive politi-
cal polarization in digital communication contexts: A criti-
cal literature review and conceptual framework. Information, 
Communication & Society, 1–22. https://doi.org/10.1080/13691
18X.2024.2413127

Ettinger, J., & Painter, J. (2023). The Science of Climate Conversa-
tions. Social Media + Society, 9(2), 20563051231177930.

Evans, S. K., Pearce, K. E., Vitak, J., & Treem, J. W. (2017). 
Explicating affordances: A conceptual framework for under-
standing affordances in communication Research. Journal of 
Computer-Mediated Communication, 22(1), 35–52.

Farries, E., Kerrigan, P., & Siapera, E. (2025). Introduction to 
the special issue: The Platformization of Cancel Culture. 
Television & New Media, 26(1), 3–16. https://doi.org/10.1177 
/15274764241277469

Felton, M., Middaugh, E., & Fan, H. (2024). Facts do not speak 
for themselves: Community norms, dialog, and evidentiary 
practices in discussions of COVID-19 on Reddit. Public 
Understanding of Science, 33(1), 20–36. https://doi.org/10 
.1177/09636625231178428

Gagrčin, E., & Milzner, M. (2023). “Intervening is a good 
thing but . . .”: The role of social norms in users’ justifica-
tions of (non-)intervention against incivility. Social Media + 
Society, 9(3), 20563051231186561. https://doi.org/10.1177 
/20563051231186561

Gaudette, T., Scrivens, R., Davies, G., & Frank, R. (2020). 
Upvoting extremism: Collective identity formation and the 
extreme right on Reddit. New Media & Society, 23(12). https://
doi.org/10.1177/1461444820958123

Geber, S., & Hefner, D. (2019). Social norms as communicative 
phenomena: A communication perspective on the theory of 
normative social behavior. SCM Studies in Communication and 
Media, 8(1), 6–28. https://doi.org/10.5771/2192-4007-2019-1-6

Gibson, A. (2019). Free speech and safe spaces: How modera-
tion policies shape online discussion spaces. Social Media 
+ Society, 5(1), 205630511983258. https://doi.org/10.1177/ 
2056305119832588

Gibson, J. J. (1979). The ecological approach to visual perception. 
Houghton Mifflin.

Glatt, Z. (2024). The intimacy triple bind: Structural inequalities 
and relational labour in the influencer industry. European 
Journal of Cultural Studies, 27(3), 424–440. https://doi.org/10 
.1177/13675494231194156

Hallinan, B., Reynolds, C. J., & Rothenstein, O. (2024). Copyright 
callouts and the promise of creator-driven platform governance. 
Internet Policy Review, 13(2), 1–43. https://doi.org/10.14763 
/2024.2.1770

Hatfield, J. E. (2024). Valuing trans lives after suicide: Rituals of 
commemoration in digital social media culture. Social Media 
+ Society, 10(3), 20563051241274680. https://doi.org/10.1177 
/20563051241274680

Hern, A. (2024, March 26). Twitter usage in US “fallen by a fifth” 
since Elon Musk’s takeover. The Guardian. https://www.the-
guardian.com/technology/2024/mar/26/twitter-usage-in-us-
fallen-by-a-fifth-since-elon-musks-takeover

Ito, M. (2008). Introduction. In K. Varnelis (Ed.), Networked publics 
(pp. 1–14). MIT Press.

Janowitz, M. (1975). Sociological theory and social control. 
American Journal of Sociology, 81(1), 82–108. https://doi.org 
/10.1086/226035

Jhaver, S., Frey, S., & Zhang, A. X. (2023). Decentralizing platform 
power: A design space of multi-level governance in online 
social platforms. Social Media + Society, 9(4), 205630512312 
07857. https://doi.org/10.1177/20563051231207857

Jurg, D., Tuters, M., & Picone, I. (2024). “Alex, DO NOT 
BACKPEDAL ON SANDY HOOK!” Reactionary fandom, 
cancel culture, and the possibility of “audience capture” on 
YouTube. Television & New Media, 26(1), 1527476424127 
7473. https://doi.org/10.1177/15274764241277473

Kennedy, J., Meese, J., & Van Der Nagel, E. (2016). Regulation 
and social practice online. Continuum, 30(2), 146–157. https://
doi.org/10.1080/10304312.2016.1143160

Khazraee, E., & Novak, A. N. (2018). Digitally mediated protest: 
Social media affordances for collective identity construction. 
Social Media + Society, 4(1), 2056305118765740. https://doi.
org/10.1177/2056305118765740

Kim, H., Kim, H., Kim, J., & Jang, J. (2022). When does it 
become harassment? An investigation of online criticism 
and calling out in Twitter. Proceedings of the ACM on 
Human-Computer Interaction, 6(CSCW2), 474. https://doi.
org/10.1145/3555575

Leaver, T., Highfield, T., & Abidin, C. (2020). Instagram: Visual 
social media cultures. Polity.

Legros, S., & Cislaghi, B. (2020). Mapping the social-norms litera-
ture: An overview of reviews. Perspectives on Psychological 
Science, 15(1), 62–80. https://doi.org/10.1177/174569161986 
6455

Lessig, L. (2006). Code and other laws of cyberspace (Version 2.0). 
Basic Books.

Levy, D. L., & Spicer, A. (2013). Contested imaginaries and the 
cultural political economy of climate change. Organization, 
20(5), 659–678.

Lievrouw, L. (2014). Materiality and media in communication and 
technology studies: An unfinished project. In T. Gillespie, P. 
Boczkowski, & K. A. Foot (Eds.), Media technologies essays on 
communication, materiality, and society (pp. 21–51). MIT Press.

Lievrouw, L., & Livingstone, S. (2006). The Handbook of New 
Media: Social Shaping and Social Consequences of ICTs. 
SAGE Publications.

Malhotra, P. (2024). “What you post in the group stays in the 
group”: Examining the affordances of bounded social media 
places. Social Media + Society, 10(3), 20563051241285777. 
https://doi.org/10.1177/20563051241285777

Marwick, A. E. (2021). Morally motivated networked harassment 
as normative reinforcement. Social Media + Society, 7(2), 
205630512110213. https://doi.org/10.1177/2056305121102 
1378

Marwick, A. E., & boyd, d. (2011). I tweet honestly, I tweet pas-
sionately: Twitter users, context collapse, and the imagined 
audience. New Media & Society, 13(1), 114–133. https://doi.
org/10.1177/1461444810365313

Massanari, A. (2017). #Gamergate and the Fappening: How 
Reddit’s algorithm, governance, and culture support toxic tech-
nocultures. New Media & Society, 19(3), 329–346. https://doi.
org/10.1177/1461444815608807

Masullo, G. M., Wilner, T., & Stroud, N. J. (2022). What social media 
could be: Normative frameworks for evaluating digital public 

https://doi.org/10.1080/14742837.2015.1055722
https://doi.org/10.1080/14742837.2015.1055722
https://doi.org/10.1080/1369118X.2024.2413127
https://doi.org/10.1080/1369118X.2024.2413127
https://doi.org/10.1177/15274764241277469
https://doi.org/10.1177/15274764241277469
https://doi.org/10.1177/09636625231178428
https://doi.org/10.1177/09636625231178428
https://doi.org/10.1177/20563051231186561
https://doi.org/10.1177/20563051231186561
https://doi.org/10.1177/1461444820958123
https://doi.org/10.1177/1461444820958123
https://doi.org/10.5771/2192-4007-2019-1-6
https://doi.org/10.1177/2056305119832588
https://doi.org/10.1177/2056305119832588
https://doi.org/10.1177/13675494231194156
https://doi.org/10.1177/13675494231194156
https://doi.org/10.14763/2024.2.1770
https://doi.org/10.14763/2024.2.1770
https://doi.org/10.1177/20563051241274680
https://doi.org/10.1177/20563051241274680
https://www.theguardian.com/technology/2024/mar/26/twitter-usage-in-us-fallen-by-a-fifth-since-elon-musks-takeover
https://www.theguardian.com/technology/2024/mar/26/twitter-usage-in-us-fallen-by-a-fifth-since-elon-musks-takeover
https://www.theguardian.com/technology/2024/mar/26/twitter-usage-in-us-fallen-by-a-fifth-since-elon-musks-takeover
https://doi.org/10.1086/226035
https://doi.org/10.1086/226035
https://doi.org/10.1177/20563051231207857
https://doi.org/10.1177/15274764241277473
https://doi.org/10.1080/10304312.2016.1143160
https://doi.org/10.1080/10304312.2016.1143160
https://doi.org/10.1177/2056305118765740
https://doi.org/10.1177/2056305118765740
https://doi.org/10.1145/3555575
https://doi.org/10.1145/3555575
https://doi.org/10.1177/1745691619866455
https://doi.org/10.1177/1745691619866455
https://doi.org/10.1177/20563051241285777
https://doi.org/10.1177/20563051211021378
https://doi.org/10.1177/20563051211021378
https://doi.org/10.1177/1461444810365313
https://doi.org/10.1177/1461444810365313
https://doi.org/10.1177/1461444815608807
https://doi.org/10.1177/1461444815608807


Van Raemdonck et al. 13

spaces. Social Media + Society, 8(4), 20563051221130447. 
https://doi.org/10.1177/20563051221130447

Matias, J. N. (2019). The civic labor of volunteer moderators online. 
Social Media + Society, 5(2), 205630511983677. https://doi.
org/10.1177/2056305119836778

Mikulewicz, M., Caretta, M. A., Sultana, F., & Crawford, N. J. W. 
(2023). Intersectionality & climate justice: A call for synergy 
in climate change scholarship. Environmental Politics, 32(7), 
1275–1286. https://doi.org/10.1080/09644016.2023.2172869

Milan, S. (2013). Social movements and their technologies. 
Palgrave Macmillan. https://doi.org/10.1057/9781137313546

Nakamura, L. (2015). The unwanted labour of social media: Women 
of colour call out culture as venture community management. 
New Formations, 86(86), 106–112. https://doi.org/10.3898/
NEWF.86.06.2015

Nissenbaum, H. (1998). Values in the design of computer systems. 
Computers and Society, 28(1), 38–39. https://doi.org/10.1145 
/277351.277359

Noelle-Neumann, E. (1974). The spiral of silence a theory of public 
opinion. Journal of Communication, 24(2), 43–51. https://doi.
org/10.1111/j.1460-2466.1974.tb00367.x

Norman, D. A. (1988). The psychology of everyday things. Basic 
Books.

Papacharissi, Z. (2009). The virtual geographies of social net-
works: A comparative analysis of Facebook, LinkedIn and 
ASmallWorld. New Media & Society, 11(1–2), 199–220. 
https://doi.org/10.1177/1461444808099577

Pearce, W., Niederer, S., Özkula, S. M., & Sánchez Querubín, N. 
(2019). The social media life of climate change: Platforms, 
publics, and future imaginaries. WIREs Climate Change, 10(2), 
Article e569. https://doi.org/10.1002/wcc.569

Picone, I., Kleut, J., Pavlíčková, T., Romic, B., Møller Hartley, 
J., & De Ridder, S. (2019). Small acts of engagement: 
Reconnecting productive audience practices with everyday 
agency. New Media & Society, 21(9), 2010–2028. https://doi.
org/10.1177/1461444819837569

Poell, T., Nieborg, D. B., & Duffy, B. E. (2022). Platforms and 
cultural production. Polity Press.

Reynolds, C., & Hallinan, B. (2024). User-generated account-
ability: Public participation in algorithmic governance on 
YouTube. New Media & Society, 26(9), 5107–5129. https://
doi.org/10.1177/14614448241251791

Rimal, R. N., & Lapinski, M. K. (2015). A re-explication of social 
norms, ten years later: Social norms. Communication Theory, 
25(4), 393–409. https://doi.org/10.1111/comt.12080

Rossini, P., Stromer-Galley, J., Baptista, E. A., & Veiga de Oliveira, 
V. (2021). Dysfunctional information sharing on WhatsApp and 
Facebook: The role of political talk, cross-cutting exposure and 
social corrections. New Media & Society, 23(8), 2430–2451.

RTL Nieuws. (2023). Tweedeling na Klimaatmars: Extinction 
Rebellion in spagaat door steun Gaza. RTL.nl. https://www.
rtl.nl/nieuws/artikel/5418557/tweedeling-na-de-klimaatmars-
horen-politieke-kwesties-hier-ook-thuis-niet

Russill, C. (2023). Alarmism and accountability in climate com-
munication during extreme events. Social Media + Society, 
9(2), 20563051231177897. https://doi.org/10.1177/20563051 
231177897

Scharlach, R., & Hallinan, B. (2023). The value affordances of 
social media engagement features. Journal of Computer-
mediated Communication, 28(6), zmad040. https://doi.org/10 
.1093/jcmc/zmad040

Seering, J. (2020). Reconsidering self-moderation: The role of 
research in supporting community-based models for online 
content moderation. Proceedings of the ACM on Human-
Computer Interaction, 4(CSCW2), 1–28. https://doi.org/10 
.1145/3415178

Seligman, M. E. (1972). Learned helplessness. Annual Review of 
Medicine, 23, 207–412.

Steentjes, K., Kurz, T., Barreto, M., & Morton, T. (2017). The norms 
associated with climate change: Understanding social norms 
through acts of interpersonal activism. Global Environmental 
Change, 43, 116–125. https://doi.org/10.1016/j.gloenvcha.2017 
.01.008

Stegeman, H. M., Are, C., & Poell, T. (2024). Strategic invis-
ibility: How creators manage the risks and constraints of 
online hyper(in)visibility. Social Media + Society, 10(2),  
20563051241244674. https://doi.org/10.1177/2056305124124 
4674

Sunstein, C. R. (2009). Going to extremes: How like minds unite 
and divide. Oxford University Press.

Tajfel, H., & Turner, J. C. (1986). The social identity theory of 
intergroup behavior. In J. T. Jost & J. Sidanius (Eds.), Political 
psychology: Key readings (pp. 276–293). Psychology Press. 
https://doi.org/10.4324/9780203505984-16

Törnberg, P. (2022). How digital media drive affective polariza-
tion through partisan sorting. Proceedings of the National 
Academy of Sciences, 119(42), Article e2207159119. https://
doi.org/10.1073/pnas.2207159119

Treem, J. W., & Leonardi, P. M. (2013). Social media use in orga-
nizations: Exploring the affordances of visibility, editability,  
persistence, and association. Annals of the International 
Communication Association, 36(1), 143–189. https://doi.org/ 
10.1080/23808985.2013.11679130

Vaast, E., Safadi, H., Lapointe, L., & Negoita, B. (2017). Social 
media affordances for connective action: An examination of 
microblogging use during the gulf of Mexico oil spill. MIS 
Quarterly, 41, 1179–1205. https://doi.org/10.25300/MISQ 
/2017/41.4.08

Van Raemdonck, N., & Pierson, J. (2022). A conceptual framework  
for the mutual shaping of platform features, affordances and  
norms on social media. Tijdschrift voor Communicatiewe-
tenschap, 50(4), 358–383. https://doi.org/10.5117/TCW2022 
.4.005.RAEM

Weichold, M., & Thonhauser, G. (2019). Collective affordances. 
Ecological Psychology, 32(1), 1–24. https://doi.org/10.1080/1
0407413.2019.1695211

Woods, F. A., & Ruscher, J. B. (2021). “calling-out” vs. “calling-
in” prejudice: Confrontation style affects inferred motive and 
expected outcomes. British Journal of Social Psychology, 
60(1), 50–73. https://doi.org/10.1111/bjso.12405

Xiao, F. (2024). Moderating for a friend of mine: Content mod-
eration as affective reproduction in Chinese live-streaming. 
Media, Culture & Society, 46(1), 60–77. https://doi.org/10 
.1177/01634437231188465

https://doi.org/10.1177/20563051221130447
https://doi.org/10.1177/2056305119836778
https://doi.org/10.1177/2056305119836778
https://doi.org/10.1080/09644016.2023.2172869
https://doi.org/10.1057/9781137313546
https://doi.org/10.3898/NEWF.86.06.2015
https://doi.org/10.3898/NEWF.86.06.2015
https://doi.org/10.1145/277351.277359
https://doi.org/10.1145/277351.277359
https://doi.org/10.1111/j.1460-2466.1974.tb00367.x
https://doi.org/10.1111/j.1460-2466.1974.tb00367.x
https://doi.org/10.1177/1461444808099577
https://doi.org/10.1002/wcc.569
https://doi.org/10.1177/1461444819837569
https://doi.org/10.1177/1461444819837569
https://doi.org/10.1177/14614448241251791
https://doi.org/10.1177/14614448241251791
https://doi.org/10.1111/comt.12080
https://www.rtl.nl/nieuws/artikel/5418557/tweedeling-na-de-klimaatmars-horen-politieke-kwesties-hier-ook-thuis-niet
https://www.rtl.nl/nieuws/artikel/5418557/tweedeling-na-de-klimaatmars-horen-politieke-kwesties-hier-ook-thuis-niet
https://www.rtl.nl/nieuws/artikel/5418557/tweedeling-na-de-klimaatmars-horen-politieke-kwesties-hier-ook-thuis-niet
https://doi.org/10.1177/20563051231177897
https://doi.org/10.1177/20563051231177897
https://doi.org/10.1093/jcmc/zmad040
https://doi.org/10.1093/jcmc/zmad040
https://doi.org/10.1145/3415178
https://doi.org/10.1145/3415178
https://doi.org/10.1016/j.gloenvcha.2017.01.008
https://doi.org/10.1016/j.gloenvcha.2017.01.008
https://doi.org/10.1177/20563051241244674
https://doi.org/10.1177/20563051241244674
https://doi.org/10.4324/9780203505984-16
https://doi.org/10.1073/pnas.2207159119
https://doi.org/10.1073/pnas.2207159119
https://doi.org/10.1080/23808985.2013.11679130
https://doi.org/10.1080/23808985.2013.11679130
https://doi.org/10.25300/MISQ/2017/41.4.08
https://doi.org/10.25300/MISQ/2017/41.4.08
https://doi.org/10.5117/TCW2022.4.005.RAEM
https://doi.org/10.5117/TCW2022.4.005.RAEM
https://doi.org/10.1080/10407413.2019.1695211
https://doi.org/10.1080/10407413.2019.1695211
https://doi.org/10.1111/bjso.12405
https://doi.org/10.1177/01634437231188465
https://doi.org/10.1177/01634437231188465


14 Social Media + Society

Yu, K. (2024, July 31). Digital Jurors: Communal content mod-
eration as civic participation. In Proceedings of the TPRC2024 
The Research Conference on Communications, Information 
and Internet Policy. https://doi.org/10.2139/ssrn.4911354

Zhao, L. (2023). Filter bubbles? Also protector bubbles! Folk 
theories of Zhihu algorithms among Chinese gay men. Social 
Media + Society, 9(2), 20563051231168647. https://doi.org 
/10.1177/20563051231168647

Author Biographies

Nathalie Van Raemdonck (MA Vrije Universiteit Brussel) is a 
PhD candidate at the Vrije Universiteit Brussel (VUB) in Media 
and Communication science. Nathalie positions herself in the 
field of STS and media & communication science, focusing on 
platform governance, the organic spread of misinformation, 
polarization and online radicalisation. She investigates these 

online dynamics through the mutual shaping of platform affor-
dances and social norms.

Ike Picone (PhD Vrije Universiteit Brussel) is an Associate Professor 
at the Department of Communication Sciences at the Vrije Universiteit 
Brussel (VUB). His research interests include Journalism Studies and 
Audience Research, focusing on the evolution of news use and the 
social construction of news repertoires. He also studies participatory 
practices and employs ethnographic methods, data donations, user 
tracking, and quantitative surveys like the Digital News Report.

Jo Pierson (PhD Vrije Universiteit Brussel) is Full Professor of 
Responsible Digitalisation at Hasselt University (Head of School of 
Social Sciences) and Professor of Media & Communication Studies 
at the Vrije Universiteit Brussel (Department of Communication 
Sciences). His research interests include science and technology 
studies (STS), digital platforms, edtech, data privacy, public values 
in data-driven technologies, and AI.

https://doi.org/10.2139/ssrn.4911354
https://doi.org/10.1177/20563051231168647
https://doi.org/10.1177/20563051231168647

