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€ OBJECTIVE

This study explores the perspectives of senior management in
Flemish food SMEs to gain a deeper understanding of the factors
influencing the adoption of artificial intelligence (Al) and its
potential role in promoting sustainability. To answer the main
research question, the following questions were drawn up:
e SQ1: What are the key drivers and barriers to Al adoption in
Flemish food SMEs?
' « SQ2: How does the mindset of senior executives affect Al
a RESPONDENT TABLE - integration in Flemish food SMEs?
e SQ3: How can Al adoption in Flemish food SMEs contribute
to sustainability in alignment with SDG 127?
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€ concLusiON

Top management’s attitudes significantly influence Al
adoption in Flemish food SMEs. Factors such as past
experiences, age, personal beliefs, and risk aversion play a
role. This often leads to a cautious, wait-and-see approach,
especially with concerns about cost, expertise, and Al’s
“black-box” nature.
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Key recommendations include:
» Integrating Al into education
Promoting lifelong learning for employees
Ensuring Al transparency
Improving data collection
Reducing the administrative burden of CSRD reporting.



